The Face of Global Trade:

GM Nameplate

When you open up your Dell laptop, flip open
your Motorolacell phone or open abottle of wine
from Di Stefano Cellars you probably don’t think
about how the company logo or label isdesigned
and affixed to each product. But you do noticethe
company anditslogo.
Whoisresponsiblefor
designing and manufac-
turing thelogos?
Sedttle sown GM Nameplateisadriving force
behind such brand identity components. GM
Nameplate specidizesin precisongraphicsand
printing, designing and manufacturing everything
fromlabelsand nameplatesand injectionand
compression moldingsto optical encoders, mem-
brane switchesand mouse pads. Thecompany
pridesitself on being oneof thefinest “one-call, one-
stop” design and manufacturing companiesinthe
world.

I nter national Success

GM Nameplate, established in Seattlein 1954,
has salesand operationsworldwide, with customers
in 34 countriesoutsidethe U.S. The company has
clientsin countriesfrom Brazil to Turkey and
SoveniatoAustrdia, with many cusomersaround
thePacific Rim. Infact, asignificant portion of the
company’ssalesareattributed to internationa
business, anumber that iscong stently increasing.

Name: GM Nameplate

L ocation: Sesttle, King County

Inter national Sales: Significant

Puget Sound Employees. 385

International Markets: Worldwide, with top
sadesin Canada, China, Singapore, Mexico,
Malaysia, U.K. and Germany

Puget Sound Enabler: High Tech economy
and proximity to coremarkets, particularly Asa

Theinternational economy hasbeen aboonto
thecompany, exemplified by itswork with Dell
ComputersintheAsian market. Thedesignand
engineeringwork GM Nameplatedidfor Ddl in
Asiaopened thedoor to more ordersfrom Dell on
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intheU.S. Such
success has earned the company areputation
recognized around the globe, which hasfurther
expanded their client base and increased their
market access.

Why Puget Sound?

Much of GM Nameplate' sbusinessisinthe
aerospace, electronicsand computer industries,
making the Puget Sound regionalogical placeto
locatetheir businesssinceasgnificant portion of
theseindustriesisbased onthewest coast. In
addition, theregion’sproximity to worldwide
markets- particularly Asia- placesthem closeto
their core customers. A strong labor pool isanother
bonusof the Puget Sound regionwith highly quali-
fied engineeers, designersand computer program-
mersat the company’sdoorstep. Infact, of the
company’sfacilitiesaround theworld, their largest is
located in Puget Sound with over 385 employees.

Companiesand organizationslike GM Name-
plateareessentia ingredientsfor the Puget Sound
region’ seconomic success. After dl, our regionis
themost globaly-tiedregionintheU.S,, withonein
threejobs dependent oninternationd ties. Contin-
ued success depends on the numerousinnovative
entitiesthat fuel our economic and globa competi-
tiveness. Sothenext timeyou think about interna-
tional trade or business, think about GM Nameplate
and the other compani esand organi zationsin Puget
Sound that haveinternational ties- our future
success dependson them.



